CONTRACT FOR USE OF TRANSFORMER IN EXCHANGE FOR 
MARKETING SPONSORSHIP 

Contract No. 06-1 1-223 

THIS CONTRACT is made and entered into by and between THE METROPOLITAN 
GOVERNMENT OF NASHVILLE AND DAVIDSON COUNTY, ACTING BY AND 
THROUGH THE ELECTRIC POWER BOARD OF SAID GOVERNMENT, hereinafter 
referred to as "Nashville Electric Service" or "NES," and GAYLORD ENTERTAINMENT, 1 
Gaylord Drive, Nashville, TN 37214, hereinafter referred to as "Contractor." 

WHEREAS, Contractor is in need of the use of a transformer owned by NES; and 

WHEREAS, Contractor proposed that NES allow them to utilize said transformer in 
return for marketing sponsorship of the 2006-2009 Country Christmas Lighting Ceremony; and 

WHEREAS, NES accepted Contractor's proposal; 

NOW, THEREFORE, in consideration of the premises, the mutual promises and 
obligations of the parties, the parties agree and contract as follows: 

1. TERMS AND CONDITIONS 

The term of this contract shall be for a period of three (3) years, beginning on the 1 st day 
of January 2007, and ending on the 31st day of December 2009. During the contract term, 
Contractor agrees to the marketing terms as outlined in their proposal and in return NES agrees 
to provide free use of the NES services/transformer as set forth in the proposal. . All services 
shall be rendered in accordance with the contract and Contractor's proposal, all of which are 
hereby incorporated and made a part of this contract as if copied verbatim herein. All hospitality 
packages, as discussed in Contractor's proposal, are subject to advance reservation and 
availability. The use of NES' transformer is not subject to the availability of said hospitality 
packages. 

2- SCOPE OF CONTRACT 

Contractor agrees to do and perform the necessary work and to carry out its obligations in 
a good, proper, and workmanlike manner in accordance with the contract and Contractor's 
proposal. In return, NES agrees to allow free use of the NES services/transformer during the 
term of this contract Along with providing the use of the NES services/transformer, NES will 
be responsible for the maintenance, upkeep, and replacement of the said Transformer. If a 
situation arises in which a replacement Transformer is needed, NES shall provide Contractor 
with a replacement Transformer in a timely and reasonable manner. 

Elements of Contractor's Proposal include, but are not limited to the following: 

NES Marketing Elements provided by Gaylord Opryland Resort in exchange for use of 
Transformer, 

Marketing Exposure 

Approval for all marketing and media creative (creative being defined as the graphic design and 
layout of marketing and media materials) provided by Gaylord to NES either in hard copy or in 
an electronic file via email will be provided by NES within 2 business days of the receipt of such 



creative. The Parties acknowledge that there may be some urgent circumstances where creative 
must be approved in less than 2 business days in which case Gaylord will inform NES of this 
• need and NES will make best efforts to review this creative and provide revisions or approval as 
soon as possible. If NES does not provide such approval in the following circumstances: a) 
within 2 business days after receipt of creative or b) by a specific deadline that is less than 2 
business days in the case of urgent circumstances and this need has been communicated to NES, 
then Gaylord shall have the right to approve such creative on NES' behalf. NES acknowledges 
that once a piece of creative is approved by them, if this same creative is used in other Event 
marketing or media elements Gaylord can provide final approval without further review of this 
creative by NES. 

Opening Ceremony 

• Signage on the main lighting ceremony stage (2) 

• A recognition announcement as the presenting sponsor of the Lighting Ceremony from the PA 
during the ceremonies 

• An NES representative present and acknowledged on stage 

• Logo included on VIP ceremony invitation 

• Logo on "lighting switch" 

Event Marketing Exposure 

• Web-site logo and link inclusion for six (6) months 

• Email Blast inclusion for two (2) months 

• NES logo on signage inside the Hotel for three (3) days prior to the ceremony for a total of six 
(6) signs 

Hospitality Package 

• 15 Invitations to the VIP Country Christmas Opening night ceremony; each valid for two 

• 10 Tickets to ICE! At Gaylord Opryland 

• 8 Rounds of Golf at Gaylord Springs Golf Links 

Proposed Trade Value: 

• Total Sponsorship Value: $9,605 

• Lease Value of Transformer: $5,760 per year (estimate) 

• Total 3 year contract value: $17,280 

• Total 3 year lease value of Transformer": $ 1 5,660) 

3, TERMINATION 

Either party may, for its convenience, terminate this contract in whole or in part upon 
thirty (30) days' written notice. If either party tails to fulfill contract terms, they will have three 
days to correct or remedy; if not, either party may terminate this contract upon three (3) days 
notice. 

4. NONDISCRIMINATORY EMPLOYMENT PRACTICES AND STATEMENT OF 
ABSENCE OF CONFLICT OF INTEREST 

Contractor makes oath that its employment standards meet all local, state, and federal 
laws prohibiting discriminatory employment practices, and that neither the mayor, city 
councilmen, members of the Electric Power Board, nor any other Metropolitan Government 
official has direct or indirect interest in this contract as set forth in the Omtractor/Vendor 
Affidavit, which is on file in the NES Procurement Department If Contractor subcontracts with 
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any person or firm to perform any services or provide any materials under this contract in excess 
of $10,000, Contractor shall obtain a "Statement of Absence of Conflict of Interest" from 
subcontractors and vendors. Said form shall be filed with NES' procurement manager within 
fifteen (15) days after the date the subcontractor is chosen. 

Contractor assures that it will comply with pertinent statutes, and such rules as are 
promulgated to assure that no person shall, on the grounds of race, creed, color, national origin, 
sex, age, or handicap, be excluded from participating in any activity conducted with or benefited 
from NES or the Metropolitan Government 

5. NON-ASSIGNMENT 

The contract cannot be delegated, transferred, assigned, or subcontracted without the 
prior written consent of NES, which consent shall provide that it is subject to all the terms and 
conditions of this contract, 

6. MODIFICATIONS OR AMENDMENTS 

None of the terms and conditions contained in this contract may be added, modified, 
superseded, or otherwise altered, except in a document signed by authorized representatives of 
both parties. All services rendered shall be deemed to be only upon the terms and conditions 
contained in this contract, notwithstanding any terms and conditions that may be added orally 
between the parties. 

7. LEGAL COMPLIANCE 

Contractor agrees to comply with all laws, regulations, licensing requirements, 
ordinances, or statutes pertaining to the work to be performed hereunder, and to be and remain 
solely responsible for the compliance therewith by its employees, agents, servants and/or 
subcontractors. 

8. LIMITATION OF LIABLITY 

NES is a governmental entity, as defined by § 29-20-102 of the Tennessee Code and has 
elected to be self-insured under the Governmental Tort Liability Act, as provided by TCA § 29- 
20-401. NES has adopted the limits for tort liability set out in the act and agrees to hold 
Contractor harmless for all tort actions and claims incurred as a result of NES' negligence up to 
the limits provided by the act NES will plead and rely on its sovereign immunity for all claims 
in excess of the limits provided by the act. 

Each party's liability to the other party pursuant to this contract shall not include any 
indirect, special, or consequential damages under any tort, including negligence, contract, strict 
liability or other legal or equitable theory (regardless of whether a party has been advised of the 
possibility of or could have foreseen such damages). The limitation of liability provided under 
this paragraph shall not apply with respect to the willful misconduct or gross negligence of a 
party. This paragraph shall survive termination of this contract 

9. INDULGENCES 

No waiver shall be implied or effective unless it is in writing and is signed by the party 
asserted to have granted that waiver, regardless of any failure or delay to exercise, or single, 
partial, or prior excuse of any right, remedy, power, or privilege under mis contract. 
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10. CONTINGENT FEES 
' Co-— 

to solicit or secure a Metropolitan ?° vei ™^ of bona fide 

a contingent commission, percentage, or brokerage fee except . i r 

11. USE OF MARKS 

It is exp^ssly acknowledged that the pa* ? ^eS^h^ag^ S * 
pattnerehip, agency or joint ven ture ^lattonshtp >u .not ^^^7^^^^ or 
shall not use the names, trademarks, ^"^J^TTS^ for. in this Agreement, 

Stefam.ediatelyuponterminatio.ioflhisAgreement 

12 GRATUITIES KTfTKBACKS 

ItshaUbeabreachofeth^^ 
employee or former employe* or for a^y employ^ "J^ ^^ of erap i oym ent in 
acJept, or agree to accept from ^J^^^^pKg^^m^ 
connection with any decision, V^^^^TZ^ of any specification or 
a program requirement or a purchase S or in any other advisory 

procurement standard, rendering of ^^nTtt deterrnination, claim or 

Opacity in any proceeding or ^P U ^.^^/°'^7equirement of a contract or 
cXtioversy, or other particular matter, ' P^^fSSS^T^SSto a breach of ethical standards 
. subcontract or to any solicitation or proposal therefore It shau .» z subcontractor 
for any payment, gratuity or offer a P erson 

under a contract with the prime contractor or h 3j^"^SrS^ of the provisions of 
towith, as an inducement for JSw standards whicbmay 

subcontractor under Metropolitan Government contracts. 
13. PiMOtt TINDEP STANDING 

This «M together with the ec-tract 

14 TNHF.PRNDEN T CONTRACTOR 

It is expressly agreed and undctc od £M ^^T^^V 
Neither Contractor nor its employees or agents are employees at NUb. 
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responsible for the acts and conduct of its employees or subcontractors and shall retain all 
authority over its employees, agents, and subcontractors. 

15. PARAGRAPH HEADINGS 

The paragraph headings are for convenience only and shall not be resorted to for 
interpretation of this contract 

Executed in duplicate, each executed instrument to be considered as the original for all 
purposes. 

METROPOLITAN GOVERNMENT OF 
NASHVILLE AND DAVIDSON 
COUNTY ACTING BY AND THROUGH 
THE ELECTRIC POWER BOARD 
ATTEST: OF SAID GOVERNMENT 




Secretary 




Presi(ieaf & CEO 



Date 



Approved as to form & legality: 



B y 



Date 



General Counsel 



CONTRACTOR 

GAYLORD ENTERTAINMENT 




Name (Print) p/}dt# or. Qt^,^ ^ 

Title {A P. S^^r^r c /^^<S 




Date O^A-C Aoq 
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CONTRACT FOR USE OF TRANSFORMER IN EXCHANGE FOR 
MARKETING SPONSORSHIP 
Contract No. 10-11-048 

THIS CONTRACT is made and entered into by and between THE METROPOLITAN 
GOVERNMENT OF NASHVILLE AND DAVIDSON COUNTY, ACTING BY AND 
THROUGH THE ELECTRIC POWER BOARD OF SAID GOVERNMENT, hereinafter 
referred to as "Nashville Electric Service" or "NES," and GAYLORD ENTERTAINMENT, 1 
Gaylord Drive, Nashville, TN 37214, hereinafter referred to as "Contractor." 

WHEREAS, Contractor is in need of the use of a transformer owned by NES; and 

WHEREAS, Contractor proposed that NES allow them to utilize said transformer in 
return for marketing sponsorship of the 2006-2009 Country Christmas Lighting Ceremony; and 

WHEREAS, NES accepted Contractor's proposal; 

NOW, THEREFORE, in consideration of the premises, the mutual promises and 
obligations of the parties, the parties agree and contract as follows: 

1. TERMS AND CONDITIONS 

The term of this contract shall be for a period of three (3) years, beginning on the 1 st day 
of January 2010, and ending on the 31st day of December 2012. During the contract term, 
Contractor agrees to the marketing terms as outlined in their proposal and in return NES agrees 
to provide free use of the NES services/transformer as set forth in the proposal. All services 
shall be rendered in accordance with the contract and Contractor's proposal, all of which are 
hereby incorporated and made a part of this contract as if copied verbatim herein. All hospitality 
packages, as discussed in Contractor's proposal, are subject to advance reservation and 
availability. The use of NES' transformer is not subject to the availability of said hospitality 
packages. 

2. SCOPE OF CONTRACT 

Contractor agrees to do and perform the necessary work and to carry out its obligations in 
a good, proper, and workmanlike manner in accordance with the contract and Contractor's 
proposal. In return, NES agrees to allow free use of the NES services/transformer during the 
term of this contract. Along with providing the use of the NES services/transformer, NES will 
be responsible for the maintenance, upkeep, and replacement of the said Transformer. If a 
situation arises in which a replacement Transformer is needed, NES shall provide Contractor 
with a replacement Transformer in a timely and reasonable manner. 

Elements of Contractor's Proposal include, but are not limited to the following: 

NES Marketing Elements provided by Gaylord Opryland Resort in exchange for use of 
Transformer. 

Marketing Exposure 

Approval for all marketing and media creative (creative being defined as the graphic design and 
layout of marketing and media materials) provided by Gaylord to NES either in hard copy or in 
an electronic file via email will be provided by NES within 2 business days of the receipt of such 
creative. The Parties acknowledge that there may be some urgent circumstances where creative 
must be approved in less than 2 business days in which case Gaylord will inform NES of this 



need and NES will make best efforts to review this creative and provide revisions or approval as 
soon as possible. If NES does not provide such approval in the following circumstances r a) 
within 2 business days after receipt of creative or b) by a specific deadline that is less than 2 
business days in the case of urgent circumstances and this need has been communicated to NES, 
then Gaylord shall have the right to approve such creative on NES' behalf. NES acknowledges 
that once a piece of creative is approved by them, if this same creative is used in other Event 
marketing or media elements Gaylord can provide final approval without further review of this 
creative by NES. 

Opening Ceremony 

• Signage near the main lighting ceremony stage (2) 

• A recognition announcement as the presenting sponsor of the Lighting Ceremony from the PA 
during the ceremonies 

• An NES representative present and acknowledged on stage 

• Logo included on VIP ceremony invitation 

• Logo on "lighting switch" 

Event Marketing Exposure 

• Web-site logo and link inclusion for three (3) months 

• Email Blast inclusion in four (4) e-mail blasts 

• NES logo on signage inside the Hotel for three (3) days prior to the ceremony for a total of 
three (3) signs 

Hospitality Package 

• 20 Radio City Christmas Spectacular Opening Night tickets 
20 ICE! at Gaylord Opryland Opening Night tickets 

• 20 Tickets to ICE! At Gaylord Opryland 

• 8 Rounds of Golf at Gaylord Springs Golf Links 

Proposed Trade Value: 

• Total Sponsorship Value: $9,605 

• Lease Value of Transformer: $6,120 per year (estimate) 

• Total 3 year contract value: $17,280 

• Total 3 year lease value of Transformer: $18,360 

3. TERMINATION 

Either party may, for its convenience, terminate this contract in whole or in part upon 
thirty (30) days' written notice. If either party fails to fulfill contract terms, they will have three 
days to correct or remedy; if not, either party may terminate this contract upon three (3) days 
notice. 

4. NONDISCRIMINATORY EMPLOYMENT PRACTICES AND STATEMENT OF 
ABSENCE OF CONFLICT OF INTEREST 

Contractor makes oath that its employment standards meet all local, state, and federal 
laws prohibiting discriminatory employment practices, and that neither the mayor, city 
councilmen, members of the Electric Power Board, nor any other Metropolitan Government 
official has direct or indirect interest in this contract as set forth in the Contractor/Vendor 
Affidavit, which is on file in the NES Procurement Department. If Contractor subcontracts with 
any person or firm to perform any services or provide any materials under this contract in excess 
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of $10,000, Contractor shall obtain a "Statement of Absence of Conflict of Interest" from 
subcontractors and vendors. Said form shall be filed with NES' procurement manager within 
fifteen (15) days after the date the subcontractor is chosen. 

Contractor assures that it will comply with pertinent statutes, and such rules as are 
promulgated to assure that no person shall, on the grounds of race, creed, color, national origin, 
sex, age, or handicap, be excluded from participating in any activity conducted with or benefited 
from NES or the Metropolitan Government. 

5. NON-ASSIGNMENT 

The contract cannot be delegated, transferred, assigned, or subcontracted without the 
prior written consent of NES, which consent shall provide that it is subject to all the terms and 
conditions of this contract. 

6. MODIFICATIONS OR AMENDMENTS 

None of the terms and conditions contained in this contract may be added, modified, 
superseded, or otherwise altered, except in a document signed by authorized representatives of 
both parties. All services rendered shall be deemed to be only upon the terms and conditions 
contained in this contract, notwithstanding any terms and conditions that may be added orally 
between the parties. 

7. LEGAL COMPLIANCE 

Contractor agrees to comply with all laws, regulations, licensing requirements, 
ordinances, or statutes pertaining to the work to be performed hereunder, and to be and remain 
solely responsible for the compliance therewith by its employees, agents, servants and/or 
subcontractors. 

8. LIMITATION OF LIABLITY 

NES is a governmental entity, as defined by § 29-20-102 of the Tennessee Code and has 
elected to be self-insured under the Governmental Tort Liability Act, as provided by TCA § 29- 
20-401. NES has adopted the limits for tort liability set out in the act and agrees to hold 
Contractor harmless for all tort actions and claims incurred as a result of NES' negligence up to 
the limits provided by the act. NES will plead and rely on its sovereign immunity for all claims 
in excess of the limits provided by the act. 

Each party's liability to the other party pursuant to this contract shall not include any 
indirect, special, or consequential damages under any tort, including negligence, contract, strict 
liability or other legal or equitable theory (regardless of whether a party has been advised of the 
possibility of or could have foreseen such damages). The limitation of liability provided under 
this paragraph shall not apply with respect to the willful misconduct or gross negligence of a 
party. This paragraph shall survive termination of this contract. 

9. INDULGENCES No waiver shall be implied or effective unless it is in writing and is 
signed by the party asserted to have granted that waiver, regardless of any failure or delay to 
exercise, or single, partial, or prior excuse of any right, remedy, power, or privilege under this 
contract. 
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10. CONTINGENT FEES 



Contractor hereby represents that it has not been retained or has not retained any persons 
to solicit or secure a Metropolitan Government contract upon an agreement or understanding for 
a contingent commission, percentage, or brokerage fee, except for retention of bona fide 
employees or bona fide established commercial selling agencies for the purpose of securing 
business. Breach of the provisions of this paragraph is, in addition to a breach of this contract, a 
breach of ethical standards which may result in civil or criminal sanctions and/or debarment or 
suspension from being a contractor or subcontractor under Metropolitan Government contracts. 

11. USE OF MARKS 

It is expressly acknowledged that the parties are independent contractors and that a 
partnership, agency or joint venture relationship is not created hereby. Each party agrees that it 
shall not use the names, trademarks, service marks, copyrights, call letters, trade names or 
photographs of the other party for any purpose, except as provided for in this Agreement, 
without the express prior written consent of the subject party, such consent to be required for 
each proposed use and each use to be accompanied by the appropriate trademark, service mark, 
copyright, or other designation required by the owner of such property. All such uses shall 
terminate immediately upon termination of this Agreement. 

12. GRATUITIES AND KICKBACKS 

It shall be a breach of ethical standards for any person to offer, give, or agree to give any 
employee or former employee, or for any employee or former employee to solicit, demand, 
accept, or agree to accept from another person, a gratuity or an offer of employment in 
connection with any decision, approval, disapproval, recommendation, preparation of any part of 
a program requirement or a purchase request, influencing the content of any specification or 
procurement standard, rendering of advice, investigation, auditing or in any other advisory 
capacity in any proceeding or application, request for ruling, determination, claim or 
controversy, or other particular matter, pertaining to any program requirement of a contract or 
subcontract or to any solicitation or proposal therefore. It shall be a breach of ethical standards 
for any payment, gratuity or offer of employment to be made by or on behalf of a subcontractor 
under a contract with the prime contractor or higher tier subcontractor, or a person associated 
therewith, as an inducement for the award of a subcontract or order. Breach of the provisions of 
this paragraph is, in addition to a breach of this contract, a breach of ethical standards which may 
result in civil or criminal sanctions and/or debarment or suspension from being a contractor or 
subcontractor under Metropolitan Government contracts. 

13. PRIOR UNDERSTANDING 

This contract, together with the contract documents, contains all of the agreements, 
understandings, representations, conditions, warranties, and covenants made between the parties 
hereto. Neither party shall be liable for any representations not made a part of this contract. 

14. INDEPENDENT CONTRACTOR 

It is expressly agreed and understood that Contractor is an independent contractor. 
Neither Contractor nor its employees or agents are employees of NES. Contractor shall be solely 
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responsible for the acts and conduct of its employees or subcontractors and shall retain all 
authority over its employees, agents, and subcontractors. 

IS. PARAGRAPH HEADINGS 

The paragraph headings are for convenience only and shall not be resorted to for 
interpretation of this contract. 

Executed in duplicate, each executed instrument to be considered as the original for all 
purposes. 

METROPOLITAN GOVERNMENT OF 
NASHVILLE AND DAVIDSON 
COUNTY ACTING BY AND THROUGH 
THE ELECTRIC POWER BOARD 
ATTEST: OF SAID GOVERNMENT 




Secretary 



By 



Presidetff&CEO 



Date 3— /ST-l^so 



Approved as to form & legality: 



"VtP. & General Counsel 
Date X. fZ — /Q 



CONTRACTOR 

GAYLORD ENTERTAINMENT 



Signed 




Name (Print) 7)><m;//? <7~i 0^tTsU'<a*&Z . 



Title ///C£ /W^J-y^/^r: £ 777^ 77^<£/^ sf&Syt^oee 



Date aS^O'^G/O 



AMENDMENT TO CONTRACT FOR USE OF TRANSFORMER IN EXCHANGE FOR 

MARKETING SPONSORSHIP 



Contract No. 10-85-315A 

THIS AMENDMENT is made and entered into by and between THE METROPOLITAN 
GOVERNMENT OF NASHVILLE AND DAVIDSON COUNTY, ACTING BY AND 
THROUGH THE ELECTRIC POWER BOARD OF SAID GOVERNMENT, hereinafter 
referred to as "Nashville Electric Service" or "NES," and GAYLORD ENTERTAINMENT, 1 
Gaylord Drive, Nashville, TN 37214, hereinafter referred to as "Contractor." 

WHEREAS, Contractor is in need of the use of a transformers) owned by NES; and 

WHEREAS, the parties entered into Contract No. 10-11-048 in which NES allowed 
Contractor to utilize said transformers) in return for marketing sponsorship of the 2006-2009 
Country Christmas Lighting Ceremony; and 

WHEREAS, the parties desire to amend Contract No. 10- 11 -048 to revise the marketing 
elements for 2010; 

NOW, THEREFORE, the parties agree to amend Contract No. 10-1 1-048 as follows: 

1 . The contract expiration date of December 3 1, 201 2 shall remain the same. 

2. The new Trade Agreement shall be as follows: 

• NES Responsibilities: Provide Contractor free use of NES Equipment (i.e. 
transformers) during Gaylord Opryland's "A Country Christmas". Value - $56,000 

• Contractor Responsibilities: Provide NES with the Presenting Sponsorship of "A 
Country Christmas Lighting Ceremony" and Sponsor of "ICE! At Gaylord 
Opryland". Value - $57,000 

Elements of Contractor's Proposal include, but are not limited to the following: 

3. NES Marketing Elements provided by Gaylord Opryland Resort in exchange for use of 
Transformers) are as follows: 

Marketing Exposure 

Approval for all marketing and media creative (creative being defined as the graphic design and 
layout of marketing and media materials) provided by Gaylord to NES either in hard copy or in 
an electronic file via email will be provided by NES within 2 business days of the receipt of such 
creative. The Parties acknowledge that there may be some urgent circumstances where creative 
must be approved in less than 2 business days in which case Gaylord will inform NES of this 
need and NES will make best efforts to review this creative and provide revisions or approval as 
soon as possible. If NES does not provide such approval in the following circumstances: a) 
within 2 business days after receipt of creative or b) by a specific deadline that is less than 2 
business days in the case of urgent circumstances and this need has been communicated to NES, 
then Gaylord shall have the right to approve such creative on NES' behalf. NES acknowledges 
that once a piece of creative is approved by them, if this same creative is used in other Event 



marketing or media elements Gaylord can provide final approval without further review of this 
creative by NES. 

On-site Exposure 

• Signage near the main lighting ceremony stage (2) 

• A recognition announcement as the presenting sponsor of the Lighting Ceremony from the PA 
during the ceremonies 

• An NES representative present and acknowledged on stage 

• Logo included on VIP ceremony invitation 

• Logo on "lighting switch" 

Event Marketing Exposure 

• Web-site logo and link inclusion for six (6) months 

• Email Blast inclusion for two (2) months 

• NES logo on signage inside the Hotel for three (3) days prior to the ceremony for a total of six 
(6) signs 

Hospitality Package 

• 15 Invitations to the VIP "A Country Christmas" opening night ceremony, each valid for two 
(2) persons 

• 100 Tickets to ICE! at Gaylord Opryland 

• 50 Run of Show Rockettes Tickets 

• 20 Dinner Show Tickets 

• 20 Rounds of Golf at Gaylord Springs Golf Links 

• 25 Room Nights 

• 25 Parking Passes 

4. All other terms and conditions of Contract No. 10-11-048 shall remain in full force and 
effect and is hereby ratified as the continuing obligations of the parties. 

5. This Amendment shall be deemed effective upon execution. 

EXECUTED in duplicate, each executed instrument to be considered as the original for 



ATTEST: 



METROPOLITAN GOVERNMENT OF 
NASHVILLE AND DAVIDSON 
COUNTY ACTING BY AND THROUGH 
THE ELECTRIC POWER BOARD 
OF SAID GOVERNMENT 




Date 



2 



Approved as to form & legality: 



CONTRACTOR 

GAYLORD ENTERTAINMENT 

Signed 

Name (Print) 

Title 

Date 




Interim General Counsel 



Date 
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Gaylord Opryland'g 
2009 Lighting Ceremony 
Presented by Nashville electric 

Service 




Presented to: 
Teresa Corlew 

February 2, 2010 



Recap Objective 

Recap Objective: 

■ To provide NES with a comprehensive review of the total 
value for the Lighting Ceremony sponsorship program. 



' To Provide validation of the program deliverables through 
inclusion of program and added value element samples. 



Executive Summary 

^ .*^g&s^^ 

* Term: 

■ January 1 , 2007- December 31 , 2009 

* Sponsorship Fee: 

■ Trade - sponsorship lease value of transformer - 
approximately $5,760 per year 

* Gaylord Responsibilities: 

■ On-site Exposure: 

• Signage on the main lighting ceremony stage (2) 

• A recognition announcement as the presenting sponsor 
of the Lighting Ceremony from the PA during the 
ceremony 

• NES representative present and acknowledged on stage 

• Logo included on VIP ceremony invitation 

• Logo on "lighting switch" 



Executive Summary 

* Gaylord Responsibilities continued: 

■ Event Marketing Exposure: 

• Web-site logo and link inclusion for six (6) months 

• Email Blast inclusion for two (2) months 

• NES 'ogo on signage inside the Hotel for three (3) days 
prior to the ceremony for a total of six (6) signs 

■ Hospitality: 

• 15 Invitations to the VIP A Country Christmas opening 
night ceremony; each valid for two 

• 10 tickets to ICE! at Gaylord Opryland 

• 8 Rounds of Golf at Gaylord Springs Golf Links 

* NES Responsibilities: 

■ provide Gaylord free use of a NES transformer during 
Gaylord Opryland's "A Country Christmas" 



Contract 



Marketing Evaluation Overview 

Using various resources Strategic Alliances has developed a 
method to provide an overall value assessment of the benefits 
delivered to a partner in return for their investment. 

■ Tangible Benefits - refer to the quantitative benefits in a 
package, both measured and non-measured, such as 
advertising in a program book, print or broadcast media and 
sponsor ID on a sign or ticket. 

■ Intangible Benefits - the qualitative benefits that a 
sponsorship delivers, such as borrowed imagery, audience 
loyalty, prestige of property, category exclusivity and degree 
of sponsor clutter. 



Marketing Evaluation Overview 

The marketing evaluation is divided into two sections: 

■ First section includes a summary page including: 

• Total Value of Benefits received from the contractual 
program 

• Total Value of Benefits received from the "Added Value" 
assets received over and above the contracted marketinq 
elements 

• Return on Investment for entire program 

■ Second section provides the detail of the Benefits received 
including a listing of all marketing elements and their value 
The element categories include: 

• On-Site Exposure 

• Media - Print 

• Collateral/Signage 

• Web-site Exposure 

• Hospitality 



Marketing Evaluation - Summary 



Event 


Tangible Value 


Intangible Value 


Total Hospitality 


Total Sponsorship Value 


NES "A Country Christmas" Lighting Ceremony Presenting 
Sponsorship 


$2,106 


$2,106 


$3,450 


$7,662 


NES "A Country Christmas" Lighting Ceremony Presenting 
Sponsorship -Added Value 


$125 


$125 




$250 


Total Sponsorship Value 




$7,912 






NES Tiade Investment - Lease Value of Transformer 


$5,760 


Return on Investment for Sponsorship Program 


1.33 


Return on Investment with Added Value 


1.37 



Marketing Evaluation - Detail 




Marketing Evaluation - Detail 






Program Elements 




On -Site Exposure 




On-stage Signage 



"Lighting Ceremony" On-Site Exposure 
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Collateral/Signage 

Exposure 




"A Country Christmas" Collateral/Signage 
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Opening Night Invitations 
Strategic Alliances 
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"A Country Christmas" Collateral/Signage 
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Opening Night Invitations 
Hotel 
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Electronic 
Exposure 




A Cou ntry Christmas" Electroni c Exposure 



EvefythinglnOnefldce 



A Country Christmas 

November 20, 2009 - January 2, TOW 

Gayiord Oprytamft A Country Christmas is proud to present th« itadto City Christmas Spectacular® 

sterrtag toe world-famous Radio city Rockeries*, join Santa and the Rockettcs for your favorite scenes 
taciudios Parade of the Wooden Soldiers. Santa* Maolcal Workshop and the awe-losplrlns living Nativity. 
Mm In 2009 te tcei featortno. X Ctarfto a„nv„ Christmas by Charles Senate. Come along. as cterfie Srow, 
rediscovers this true meaning of Christmas throtob interactive ice sculptures ami displays of tins belove, 
children's classic. 

Wve got Louise H*„dmlt'* 'Joy To The World- Christm** tUmmr « Show'-; entertaining crated 
aboard tfie General Jackson Showboat; oar Winter Wonttertand area featuring Photos with Santa; our MoK<ta- 
Craft Show and rr^^carri^o mses; Brightest Star Chrl**,.** F o»mte/r» Shear, and nearly ; 

PreacntlnB Sponsor for Ughtlnu Ceremony: N8S 



< flack to Sp criai Evgit 
< Other Kashvilfc Tetmessca e«!t<rrtalmient&^ttrs.<at ! jte 
< Other Hastivllte AreaAttrattfon- 



About Guyta* Howls | Cmw-Opourtomite | muoot site Oftim | tarstorSctottons 1 KMiK, Room 



H» Giwkwl Hotcij proudly m«*»aics American 6t»«5« Ords 

eontattsiiytew HM«1» | Monty Poller ) Sl!« Mat> I FAQ 

e 6«yiaa mtes«, m foams mwmi, o«* Gwiwa ow». nmmm, w OTM 



A Country Christmas Special Events Page 
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Christmas" Electronic Exposure 



• IN THE NEWS 



• PRESSROOM 



• MORE THINGS TO DO 




mo 



r: 




■ JON OUR MAILING LIST 



HOTELS PACKAGE INFO 



More Things to Do 

Treasures for the Holidays 

November 20-O»cembor 20, 2003 
Winter Wonderland Area: Ryman Bi, B2 & B3 Exhibit Hot 
This enttiralSnfl aalt show features a variety of handmade ar 
jewelry to clothing, artwork and food. A huge selection of vcn 
anddomonelnitino. this yoar. No on« will leave ernply irender. 
S77-OPRY-100 (1-877-077-9100). 

» Purchase Tickets Online 



Hall of Trees 

November 20-Oec«nr»r 20, 2009 
Winter Wonderland Area: Ryman B1,B2*B3 Exhibit Hn! 
An ewarng display of decorated trees that raise* money for< 
trees feature major prizes such as autographed CDs, electa 
VMI tte HaU of Trees for a magical way to spread Christmas 



Photos with Santa 

Winter Wonderland Area: Ryman BI, B2 & B3 Exhibit Hal 
Don't miss your chance to get a treasured photo of your child 



Gingerbread Corner 

Winter Wondorland Area: Ryman B1. B2 S B3 Exhibit Hal 
Let our holiday olvos help you decorate miniature gingerbrea 
fun, interactive class for the young and young at heart. Prese 



Holiday Kids Train 

Winter Wonder-Jam! Area: Ryman B1, B2& B3 Exhibit Hal 
Cboo Chool Hop aboard Oaylord Oprylantfs very own Holfctt 
children of ail ages as "it winds around In our new Winter VYbr 



Cliristmas Lights 

Weekdays: 4:00 p,m.- 11:00 pm | Weekends: 4:00 p.m. 
OsqpritfMM^n^^MMaii|Mj||a£visllors fn 

imony wBI take place on November 19, 
Presenting Sponsorfor Lighting Ceremony: NES 



Breakfast with Charlie Brown & Friends 

Novombor 21,22,28, 29 and December 6, 6, 12, 13* 18, 11 

T:00-11:OOa.m. 

Ristorente Volare'a Patio 

Join Charlie Brown and Iris friends for a morning of family fur 
the Garden Conservatory. 

Order Tickets Online Nowl Or, call (615) 458-1400 or 1-888-'. 
Pricing: $24.95 for Adulte; $14.96 for ChSdron (ages 3-11); s 

» Purchase Tickets Online 




A Country Christmas More Things to Do Page 




"A Country C hristmas" Electronic Exposure 




The Holidays are coming to Gaylord Opryland, With nearly two tnWIan 
Christmas lights and entertainment-galore, it's sure to put your family In the 

spirit) 

experience those exciting events: 

* Radio City Christmas Spectacular* starring The Roctasttes? 

* ICS'" featuring A mariie-Smwri Chrfstmss by Charles' Scfmtz : 

* Louise Handrail's 'Joy to. the World' Ortstmas Dinner & Show'" 

* tSemsrai Jackson ShowboatV Holiday Cruises' 
* Breakfast With' Charlie BroWrr& Mends 

And don't mlse out on th« Winter Wonderland area featuring: 

« Treasures For The Holidays Craft Show ♦ Hall Of Trees 
* Gingerbread Corner » Photos With Santa * Holiday Kids 1 Train 



LOUISE 
MANDRELI.'S 





NES 



Presanted by: Nashville SettrlcService 



Annual Lighting Ceremony - Thursday, Nov. 19 - S:4S p.m. 
Join us for on the Magnolia Portico for this FREE wenW 
Hosted by Montgomery Gentry and featuring Louise Mandrel!, 
Paula Deen, The Radio City Roclcettes, Charlie Brown & 
Snoopy, and Jeannieand Craig Schuix. 



1-877-234-OPRY of ChristmasAtSavtordOpi-ylaria^bm 



Grandparents Ploy and Stay FREE! 

tecfesges start at only $299 and are valid select 
dates November-January. Includes free ICE! 
tickets. Find out more info fmis. 




9 Wtfvon «>pw« Owfwi, l-P, 

rouurnooF&tM. 

.O UUP, Inc. 

• MMH» 0»e«««l> OwntKiv, All tlahls uwM 
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© Copyright 2009 Gaylord Entertainment. All rights reserved. 

This message was sent to !amajmis©gaxto^^ Parts of this message may contain 

promotional Information about Gaylord Entertainment, including our hotels, entertainment facilities and 
services. If you do not wish to receive any further emails from Gaylord Entertainment, safely. 
agsHBScribg, or write to 6aylord Entertainment, 1 Gaykird Dr., Nashville, TN 37214 



For Complete Information, Including Tickets & Packages: 




" A Country Christmas" Electroni c Exposure 




Join us for these exciting holiday events and offersl 



Annual Lighting Ceremony 
TONIGHT- Thursday, Nov, iS- 5:45 p.m. 

Join us on the Magnolia Portico for this FREE event! Hosted by Montgomery i , 

Gentry and featuring Louisa Mandrell, Paula Deen, The Radio City Rockettes, AigStBS 
Charlie Brown & Snoopy, and Jeannle and Craig Schulz, Presented by # wISSF 

Nashville Electric Service. ' 



Thanksgiving la Stress-Free With Usl 
Thursday, Nov. 26 ~ 10m a.m. - 5mp.au 

This Thanksgiving bring your loved ones to enjoy an Incredible brunch at Gaytord 
Springs Golf Links. Enjoy a wide variety of options, including waffles and omelets 
prepared to order, turkey and sftloin carving stations, fresh fruit and cheese 
displays and a dessert display sure to satisfy anyone's sweet tooth. Uve music and 
panoramic views of the golf course will make this the Ideal setting for an elegant 
Thanksgiving brunch, team more here. 



Gobbler-To-Go 
Reservations Dug Nov. 22 

Leave the hard work of Thanksgiving to us! The award-winning chefs at Gaytord 
Opryland will cook up a delightful "Gobbler To Go" meal for you and your family to 





«3oy in the comtetis of your home. Order everything (ran the twite/ to all the scrumptious trimming 
»!■ a meal that everyone Is sure to remember. From our professional k«chwi to your family's table. 
Enjoy! uam more t!*r«. 

For more information about ail our specials and events, elicit ham . 

And be sure to check out all our fabulous holiday festivities with 
Gay lord Opryland's A Country Christmas - In its 26th year! 



©Copydsht 2009 Gtrylord enertatamont. All rights reserved. 

Thus rno»»> wit wmt to *ra^di«>si^er.tert»lnrfl«it»ffl. Parti of this message may contain 
orMjotjoriaf Information about Gaytord ftbertainment, Includma our hotels, «nt«rtinme«t f»<Mrj« and 
Servtais. lfTWdo««^tori^«i^lurther<!ir^tsrrom Gaytord Entertainment. *>f six u.nsubsttife!, 
or write to Gayfcnd entertainment, 1 Gaytarel Dr., Nashville, TW 37214 



Email Blast 
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" A Countr y Christmas" Electronic F ypnstnm 
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Added Value 
On-site Exposure 



Added Value - On-site Exposure 
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Added Value - On-site Exposure 
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December Entertainment Guide 



Hospitality 



Lighting Ceremony Hospitality Allotment 



Hospitality Element 


Quantity 


Status . 


Tickets to ICE! at Gaylord Opryland 


10 


Distributed to Partner for Use 


Event tickets to opening night - each invite valid for two 


15 


Distributed to Partner for Use 


Rounds of Golf, Gaylord Springs Golf Links 


8 


Certificates Sent to Partner for Use 



Sponsorship Activation 




Sponsorship Activation 
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Low Cost Options for 
Low-Income ««*. 
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NES Powernotes - October 
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Sponsorship Activation 
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Spectacular Savings for 
Two Spectacular Events 
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NES Powernotes - November 
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Thank You 
for another 
Great Year! 



Contact Informal 



Tiffany Robinson 
Partnership Account Manager 
Strategic Alliances 
Gaylord Entertainment Company 
One Gaylord Drive 
Nashville, TN 37214 
615-316-6861 
trobinson@qavlordentertainment.com 
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g Ceremony & 
orship Recap 




Presented to: Teresa Corlew 

March 25, 2010 



Recap Objective 



Recap Objective: 

- To provide NES a comprehensive business review of the 
total partnership with Gaylord Entertainment. 

- To provide validation of the program deliverables through 
inclusion of program element samples. 



Executive Summary - Lighting Ceremony 
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Term: 

- January 1, 2010- December 31, 2012 
Sponsorship Fee: 

- Trade - sponsorship lease value of transformer - approximately 
$6,120 per year 

Gaylord Responsibilities: Designate NES as the Presenting 
Sponsor of the Lighting Ceremony. 

- NES to be included in the following presenting sponsor level 
marketing/media elements: 

• On-Site Exposure 

• Collateral/Signage 

• Electronic Exposure 

• Tickets & Hospitality 

NES Responsibilities: 

- Provide Gaylord free use of a NES transformer during Gaylord 
Opryland's "A Country Christmas" 
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Executive Summary - ICE! 




Term: 

- October 1, 2010- January 31, 2011 
Trade Agreement 

- Gaylord Responsibilities: Designate NES as a Sponsor of ICE! 
at Gaylord Opryland. 

• NES to be included in the following presenting sponsor level 
marketing/media elements: 

- On-Site Exposure 

- Media Exposure 

- Collateral/Signage 

- Electronic Exposure 

- Tickets & Hospitality 

- NES Responsibilities: 

• Provide Gaylord free use of NES equipment (i.e. transformer's) during 
Gaylord Opryland's "A Country Christmas." 



5AYlo. 1- I Nf I ' i - li'V.i'i-rj 



Marketing Evaluation Overview 



|||§8f|j§j 

■HP™ 



llfl& 




Blip 



Using various resources Strategic Alliances has developed a 
method to provide an overall value assessment of the benefits 
delivered to a partner in return for their investment. 

- Tangible Benefits - refer to the quantitative benefits in a package, both 
measured and non-measured, such as advertising in a program book, print 
or broadcast media and sponsor ID on a sign or ticket. 

- Intangible Benefits - the qualitative benefits that a sponsorship delivers, 
such as borrowed imagery, audience loyalty, prestige of property, category 
exclusivity and degree of sponsor clutter. 
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Marketing Evaluation Overview 



The marketing evaluation is divided into two sections: 

- First section includes a summary page including: 

• Total Value of Benefits received from the contractual program 

• Total Value of Benefits received from the "Added Value" assets 
received over and above the contracted marketing elements Return on 
Investment for entire program 

- Second section provides the detail of the Benefits received including a 
listing of all marketing elements and their value. The element categories 
include: 

• On-Site Exposure 

• Media -TV, Radio, Print, Magazine 

• Collateral/Signage 

• Electronic Exposure 

• Hospitality 
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Marketing Evaluation - Summary 
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Total Partnership Value 



Even}; 


Tanolble Value 


Intanalble Value 


Total Hosoltalltv 


Total Soonsorshlo Value 


NES "A Country Christmas" Lighting Ceremony Presenting 
Sponsorship 


$1,960 


$1,960 


$3,450 


$7,370 


NES "A Country Christmas" Lighting Ceremony Presenting 
Sponsorship - Added Value 


$125 


$125 




$250 


Total Sponsorship Value 








$7,620 






NES Trade Investment • Lease Value of Transformer 


$5,760 


Return on Investment for Sponsorship Program 


1.28 


Return on Investment with Added Value 


1.32 
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- Detail 



Marketina Element 




Description 


Sponsor 
Inclusion 


Formula 


Value to NES 


Onsite Exposure (loao inclusion): 






Signage on Stage 


2 


(2) Signs on Stage at Lighting Ceremony 


Logo 


5,000 x 75% x .03 


$113 


Signage inside Hotel 





(3) Signs inside hotel 


Logo 





SO 


Loao on "Switch" 





(1) Logo on Switch 


Logo 





$0 


Total 




$113 




Collateral/Sianaae Exposure 






Logo on VIP grand opening night invitation 





Invitation to VIP Guest List 


Logo 





$0 


Total 










$0 














Web-based ExDosure: 






Email Blast 







Logo 





$0 


Web-site - iooo inclusion 


615,880 


Logo inclusion for 4 months on Hotel event 
web pages with Link 


Logo & Link 


153,970 unique visitors 
per month x 4 months x 
30% x .01 


$1,848 


Total 




$1,848 




IIW 



n 



■lit 



mm 

mm 



Marketing Evaluation - Detail 
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Hospitality 






10 tickets to ICE! at Gaylord Opryland 


10 






10 x $24.00 


$240 


15 invitations to opening niaht 


30 






30 people x $83 


$2,490 


8 Rounds of Golf, Gaylord Sprinas Golf Links 


8 






8 Rounds x $90 


$720 


Total 
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Tangible Total 




$1,960 


Intangible Total 




$1,960 


Hospitality 




$3,450 


Total Value to NES 




$7,370 


Added Value 






Entertainment Guide 


50,000 


Guide given to all Gaylord Opryland 
guests at check-in for the months of 
November & December 


Logo 


25,000 x 2 months x 
25%x.01 


$125 


Total Added Value 




$125 








Added Value Tangible Total 




$125 


Added Value In-tangible Total 




$125 


Total Added Value to NiS 




$250 








Grand Total Value of Sponsorship 




$7,620 
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Program Elements 
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On-Site Exposure 
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Lighting Ceremony - On-Site Exposure 




On-stage Signage 
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Lighting Ceremony - On-Site Exposure 




On-stage Recognition Announcement 
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Electronic 
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Exposure 



Lighting Ceremony - Electronic Exposure 
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Photos with Santa 

Ntwmhw H - Owtwbtv 74 

located In the Winter Womteffantf Rym;m 81 - ED ExMUit ffatl. Men. - thars. from Hoon to V pm, Prl, - 
Sun. fmtn ttwn fo 3 pm. 

Don*! miss y&jr d;<w.e ts f}ei 3 troastfiftti p«v:?t<) of yow chiicf v.itti S<w!3 Itimsftlf 



Gingerbread Corner 

Locatpd Iti ttto Wimor Woiicifirlmicl Ryman Bi - 63 Exhibit Holl. ffi. - Sun. - Moon to f! pm. 

Ifi! txfi holiday ti'tfs li«'p y&y ^scoote minUtutii gm^diixejisS ho«3? eroatnswUs. ct gmgefijresd men m ihii' ftm. 



Holiday KW»T«in 

located in Hie Rymao 81 - ES3 E«bibH Half- Hon, ■- Thutg, front S ant to / poi, Ft!. ~ Sun. from 9 am fo ft pm, 

Cfcoo Chsei H<>p Caybttf Oj^yi-jmi's very &*ts Hofciay Tciio Rids This oi^s-si sj-.jyeso v<i!! d^igli! ehiMscn of 
-kiss <n it wVt4$ ww!vJ »n cut h-w Wtntc-t Wtnrffilfind ore,*. 



Chrl»tma« Light* 

j^wWlW^ffSontisz^ & from a!f r?m (ho wwkj FFJfnP f 

PtosffiUIng Sponsor for Lighting CfHomony: MES 



S&tunfays antf &an&) ya tiammtmtft ■ 8<a;<w>iwr If), dot/ cfo% fleowfttw M • H 
Sofotio 
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Event Page 



3AYU»/ I' INI i H -Mi MCNT 




d Value 



I 



& ** A 



ill 



1 



Adde 
Collater 




I 




■Hi 





d Value 
al/Signage 



Lighting Ceremony - Collateral/Signage 
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Lighting Ceremony - CoIIateral/Signage 





HIII * County Cfcfrtmw 
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tarte f«tief of ftb Ghfa&w tfanfe, SKtafoj 

Aft WtJ c**»««3 tt 2 «*» foarf* 

SNW »" N * - . < 
fW fe* «»cr tMd la yea w pa tuAto** in cut 
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!<W (3l*l&/'M'Wf ^, ■ \\\&, 

i, VVXStp. ffc?, fjf<. } ? #3 

^ - Sk& Am a fen* *1 jce Mb* mrf Soto 

........ . . 9-|tj}Hd$4t»fCMdnM 
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Hospitality Usage Summary 



Hospitality Element 


Quantity 


Status 


Tickets to ICE! at Gaylord Opryland 


10 


Distributed to Partner for Use 


Event tickets to opening night - each invite valid for two 


15 


Distributed to Partner for Use 


Rounds of Golf, Gaylord Springs Golf Links 


8 


Certificates Sent to Partner for Use 
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at Gaylord Opryland 
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Marketing Evaluation - Summary 
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Total Partnership Value 



Event 


Tangible Value 


Intangible Value 


Total Hospitality 


Total Sponsorship 
Value 


2010 ICE! at Gaylord Opryland Sponsorship Program 


$23,654 


$23,654 


$14,575 


$61,883 


zuiu lot! at Gaylord Opryland Sponsorship Program - 
Added Value 


$1,271 


$1,271 


$0 


$2,541 


Total Sponsorship Value 








$64,424 












Total Marketing Investment by NES 


$40,000 








Return on Investment for Sponsorship Program 


1.55 








Return on Investment for Sponsorship Program 


1.61 









Total Event Attendance 
•2010 ICE! Attendance: 142,879 
•2009 ICE! Attendance: 167,535 
•2008 ICE! Attendance: 155,041 
•2007 ICE! Attendance: 173,545 
•2006 ICE! Attendance: 148,015 
•2005 ICE! Attendance: 121,680 
•2004 ICE! Attendance: 115,277 
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Marketing Evaluation - Detail 





fflarketlng Element 


Quantity/ 
Impressions 


Description 


Sponsor 
Inclusion 


Formula 


Value to Partner 


On-site Exposure - 10 El 












FourWlnds Dlqital Signage 


321,348 


Digital screens throughout Gavtord Opryland & in-room Channel 19 


Logo 




S402 


m-Room Guest Oirectorv Binder insert - Oorvland 


190.230 


In auest directory Gavlord Oprvland 


Logo 


190.230 >: 50% X .005 


S476 


In-Room Quest Oirectorv Binder Insert - Radlsson 


19413 


In ouest directory Radisson 


Logo 


19.413 X 50% X 005 


$48 


In-Room ICE! Video Clip 












Total 










$926 


Marketing Element 


Quantity/ 
Impressions 


Description 


Sponsor 
Inclusion 


Formula 


value to Partner 


Media Exposure - ICE! 








Local TV 




Nashville 


Logo 


563.12675x5% 


$3,156 


Print • Newspaper - Locaiffteaionai 




Tennesson (Nashville) Friday-weekend Lire & Nashville Scene, Sheioyviile Tiroes 
Gazette. The Saturday independent. Bowiina Green News 


Loao 


S58.022.50 X 5% 


S2.901 


Print - Maaazlne 




Family Magazine (ciarteviile). citv Scope, Gelawav Magazine 


Logo 


510.000 * 5% 


S500 


Total 










S«,857 
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Marketing Evaluation - Detail 




Marketing Element 


Quantity/ 
Impressions 


Description 


Sponsor 
Inclusion 


Formula 


Value to Partner 


Media Exposure- A country Christmas (ACC) 












Tennessean Poster Page 






LOQO 


>C i ,UW X OT9 


S1.050 


Print - Maoazlne - Local/Rcpional 




Birmingham Parent. League Link (Jr League ol Nashville), Memphis Parent, 
NashvlllerVVilllamson'Rutherford/Sumner Parent 


Loqo 


584,785 X 5% 


S4.239 


Total 










55,289 


Marketing Element 


Quantity/ 
Impressions 


Description 


Sponsor 


Formula 


Value to Partner 


Collateral/Signals - ICE! 












Duralrans- Hotel 


321.346 


Backllt signs - located at Gaylord Opryland (TIS Sales. Cascades Alrtum, Magnolia 
Lobby) 


Loao 


321 .346 x 50% x 005 


$803 


Polo Banners 


321.346 


Oorvland Hotel 


Logo 


321 , 346 X 50% X . 005 


S803 


Pole Banners 


99.813 


Opry Plaza 


Logo 


99.613 X 50% X. 005 


S249 


Elevator Posters 


321,346 


Event Posters placed in Hotel Elevators (minimum of 10) 


logo 


321. 346 X 50% X, 005 


$803 


Entrance ICE 1 Sponsor Wall • Interior 


142.879 


Exhibit Interior Sponsor Entrance Slqn-ICE Sculpture 


Logo 


142,879 X 75% X . 01 


S1.072 


Window Cilna -Hotel 


321346 


Located In Retail Shop Window otr Magnolia Lobbv at Oorvland 


Loao 


321. 346 x 50% X . 005 


S803 


Rockettes Playbill ■ ICE 1 Event Ad 


99.513 


Inclusion in 2 Page Spread in Rockettes Playbill 


Looo 


96,513 X ,005 


5498 


Rockettes Playbill - Brand Ad 


99,613 


Full Paae Brand ad In Rockettes Playbill 


Loao 


99.513 X ,03 


S2.985 


8 Panel Brochure (ICEI Event Page) 


50.000 


Distributed at Travel Centers and In package inquiries 


Logo 


50,000 X .005 


$250 


Total 










$8,287 
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Marketing Evaluation - Detail 



Marketing Element 

• 1 1 ' 


Quantity/ 
impressions 


n r* pi nil r\v\ 

UkilM 1 1 17U vll 


Sponsor 
Inclusion 


Formula 


Value to Partner 


Electronic Exposure . A Country Christmas (ACC 












Website inclusion 


615,880 


logo inclusion lor 4 monms on Hotel event web pages with Link 


Logo & Link 


163 970 unlnue visitors rw mnnlh v A mnnthc 
X50%x .006 


$1,540 


Email communications 


430.000 


Logo Inclusion on weekly Hotel email blasts 


Logo 


216,000 x 2 email blasts x 50% x ,005 


$1,075 


Total 










$4,616 


Marketing Element 


Impressions 


Description 


Sponsor 
Inclusion 


Formula 


Value to Partner 


Hospitality 












iCEITickels 


90 


Run ot Exhibit Tickets 




80 X S24 


$2,160 


RCCS Tickets 


30 


Radio Cltv Cfttlstmas Spectacular Starring the Rockettes - Opening Night 




30 people x $84 


S2.520 


ice Tickets 


30 


ICEI Tickets - OpenlngNiohl 




30 people x $24 


$720 


Dinner Show 


25 


Louise MandreM's Dinners Show tickets 




25x 570 


$1,750 


Room Night 


25 


valid (or Room, Taxes & Resort Fee at Gavlord oorvlancl 




25 * $279 


56.975 


Parkins Passes 


25 


Gaylom Oprytand Parking Passes 




25 X S18 


$460 


Total Hospitality 










414,578 














Total Tangible Value 










$23,654 


Total Intangible Value 










823,654 


Total Hospitality 










$14,578 


TOTAL PROGRAM VALUE TONES 










$61,883 
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Marketing Evaluation - Detail 




Added Value Elements 


^Marketing Element 


Quantity/ 
Impressions 


Description 


Sponsor 
Inclusion 


Formula 


Value to Partner 


Added value • Collateral/signage (ICE!) 










Window Cling 


23.309 


General Jackson Shcwboa! 


Logo 


23.309X60% X .005 


558 


22 x 28 Poster 


321,346 


Displayed al Oprviand Hotel near the Travel industry Sates Office (TlS) 


Logo 


321.346 X 50% X .008 


$803 


Poster 


23.309 


Displayed in the Victorian Theater on the Genera) Jackson 


Loao 


23 .309 x 60% X. 006 


$68 


22 x 28 Poster 


99.513 


Displayed at Oprv Plaza 


Loflo 


99.513 x 50% X 005 


$249 


Hall ol Trees Proaram 


20.103 


ICEI2-PaoeAd 


Logo 


20.103X .006 


S101 


Table Tenls 


300 


Table Tents used at Applebee's within the Radisson Hotel 


Loso 


300 X. 006 


S2 


Total 










$1,271 














Tangible Total of Added Value 










$1,271 


In-tangible Total of Added Value 










81,271 


Total Added Value to Partner 










$2,641 














Orand Total Value of Sponsorship 










$64,424 
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Exposure 



ICE! at Gaylord Opryland - On-site Exposure 




Four Winds Digital Signage 

(Digital screens throughout Gaylord Opryland and in-room channel 19) 
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ICE! at Gaylord Opryland - On -Site Exposure 



Nashville's Favorite 
Frozen Tradition is Back 

with an al!-n«w theme! 




Santf.CJSus 

November 19 -January 2 




For lickels and iniotmatlon: fft'J^. 



Introducing SNOW! 
at Gaylord Opryland 
November 19 - January 2 
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In-Room Guest Directory 
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ICE! at Gay lord Opryland - On-Site Exposure 





at GAY LORD OPRY I AMD* 



In-Room ICE Video Clip 




Exposure 
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ICE! at Gaylord Opryland - Media Exposure 





eiGAYLORD opryland* 



TV - :30 Spot 
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ICE! at Gaylord Opryland - Media Exposure 
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Nashville's Favorite 
frozen Tradition is Back 

with an all-new thenu! 
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November 19 -January 2 

rtKy*.. v"* 1 * W" *«» <-~ yaw b*s?t f»i 
l>M**(»t«>*>gittu«tfty KIT u fem^ StPi* tofcwittl 

wlh an ii-iuw ••iwtoi CAtau ft* «aw«»jeiv tit 

3l«l«>{iM«*rrth:*1 bifct(>Ntf*lifKtt«ftMf!*fM 
USA «sS <nty at Glf*tf0 DptvbMt 



615 871 $163 i WeFrnzoSanfteOitr 
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Print - Nashville Scene 
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ICE! at Gaylord Opryland - Media Exposure 
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Print - The Tennessean - Weekend Life 
November 12, 2010 
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ICE! at Gaylord Opryland - Media Exposure 



Nashville's Favorite 
Frozen Tradition is Back 

with an all-new theme! 




OAYIORD OPRYLANt)* 



t*iterh) 

mum 

Nov«tnbBr1fl»J4iiua(v2 

Oft you Nttct wttcn tut, yau b*«« noi eiy, you btw ml pom, wt't* iiffiiif you 
ICtC" H Wrqloj S«nu to iswil Ctytwd Optytintf* fWfwtar ICtM" tvtnt «twn| tji« 
lN» y»tr yrflh in »B-iw * * Itrtc Wtbrtf* ft» «!h «w&*ft*ry of th • iw Ed *y ri| i «Jc, 
Jsrti Clin tt CvnW It "fowi*, wift in tatwsetto mrtt «J c-o)off«J fc« «ui?iurw, 

ION**, feicfcrity *wfjj*rmrist»r pntftttfog toy* In SombMotw, fin mrting cl Wmtw 

p«iwh$lfi*i It'* tfi* OHLY *ttrt*ti«i * M th« USA tirsSy it Gsytwd OpryUsit 



Picksgesflitd ticket* m SatsHow! 
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Print - The Tennessean - Weekend Life 
November 19, 2010 
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ICE! at Gaylord Opryland - Media Exposure 





.lOAYlOKD OPRYIAND' 



0f> yox t*H« witch «(, you bum tKd tfy, yw b«t# iwl pout, »«n j you vvty: 
(W* it txir4n$ SiflU W twml Gtyfcfd Ofayim^ pc^iht ttV** mnt (Stent ajife 
dfoyvtr t*iihm iB-iwtv itfreoJon. C*ttbr*t» the arafvuwryrfthi f»Ed*y rinse, 
**»rt* Citvs t* Conft' If Tmrt*. w&fi in tnttttetfc* woriJ of cotwfui tee it upturn. 
Relive «ia HMy (>f t*>w (wr fwwit* ©xljtmM V*4ftiws et«« W tt« tbwujh eiMiie 
icftwi. Mrfn? Mjwroeiiwr <»ttf»i¥ffig toyt in SpmMetw, to <nt tthg el WnJM 
WiflwVi jcyfwtrt, *n* felt K»iri9!< fcwraSff) $*nt* Ct»u». fcimkwvedin J!rai0«> 
peoddislfeel IrtftsOmYiltfwtiMtaaaintfMiySAMdot^iteayjwd^f^tKHjl 



Packages anii Tickels on Sate Mow! 
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Print - The Tennessean - Weekend Life 
November 26, 2010 
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ICE! at Gaylord Opryland - Media Exposure 




Nov«mberl9" Januflty2 



Oh yw b*l!tf w«el> tot, you btflw twl cry, you btttH tut pout wtfr< ttffinj you y*y: 
H3i*" ft Wngtnj Sinu to lawnl Gtyfwd Opryttftd't r tCE!"» «v*nt teturtii « jtin 
tNi y»*< with in *B-ntw * W« liaiv CtitbriU As 4feh biW* MwiyoJ Kit toNiy rf»«ic f 
S1M1 Cltw tt C«mti*t»Twn*,w'(ih in tnt*f*c0vn world sUottth&ke «i4pturM. 
(fe&w \H twry (if t>&* wr ftvwfe* Cfaiiimsj utdtitm t*m is W tixovgfi ti*«fc 
brfutfinj 8ws»rfiwlnBr PBtJiw'ng teyt b SswibMsw. tf» wkjnj el Wfflfcf 
W«j«Vt kyh*irt,ifti Kris Kiift^» feewaifl$ Seal* Cl*u», AS h»nM*rwd in 2m5f§«ft 
psundi e! tj»t f(*i th* ONLY trttutitn Bta A to th» USA *«d enJy #t Uiytwd OpryUeit 



Packages and Tickets en Sals Now! 




Print - The Tennessean - Weekend Life 
December 3, 2010 
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Opryland - Media Exposure 






November 19 - January 2 

GsySard Opryiand s popular ICf!" «v«m ratwm agam this year wfth an al-wiw attract**, Ct&brtt* 
ilia 40th anniversary of th* holiday ctaaaic, Stnti CUut i» Cmm*' T«wn* with *« intwidw* 
wwM of colorful k* sculptors*, toliva the Maty of how mi fawrite ChrisMs* tradition* cmm to 
be through clinic ran, irwWinj Burgarmindr outlawing toys in Sorobtrtcwn, tha melting of 
Wi««r Warlock* icy haart and Krit Krioflta baeonwng Santa Claut AH hand-carvad in J mSioi 
pound* of ics! It's the 0NIY attraction !*.» k in *< USA ami only at GayM Oprytand! 



Tickets on Sate Now! 
5^ 888-672 0091 I WeFrweSatrtiMJOit 
GarlerdOprtfam] Resort Mignolk) iiitmet 
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Print - Shelbyville Times Gazette - Newspaper Ad 
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ICE! at Gaylord Opryland - Media Exposure 




Print - Shelbyville Times Gazette - Newspaper Ad 
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ICE! at Gaylord Opryland - Media Exposure 




Nashville's Favorite Frozen Tradition is lack 

with an all-new theme! 




3*% 
nun**}* 




of GAYLORD OPRYLAND* 
featuring 

bComin?te,Townf * 

Now -January 2 

615-871-6169 I WeFrozeSanta.com 

Gaylord Opryland Resort Magnolia Entrance 



PROUD SPONSORS: 



Saib Ban is Conn' to Tuwii'6 1070. p.tovws) 1<»3 Ouic Main LLC duractw njiiKs rnaq« aid o'Jm 
indro aro trafeiiwlj d an] cqiyng 1 ^ by Okv M«h LLC. ? The Coca-Cola Company. AI lights tevryxl 




Print - Shelbyville Times Gazette (Dec) - Newspaper Ad 



l> INi i M -INf.'.EWT 



ICE! at Gaylord Opryland 



Media Exposure 



Nashville's Favorite 
Frozen Tradition is Back 

with an all-new themt! 




Print - The Saturday Independent - Newspaper Ad 
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ICE! at Gaylord Opryland - Media Exposure 




SanttCiaus 



Now -January 2 

Oh pa iam mato m, fe&w m «y, y«i W&tt t«d m$, w«Ve itirsj feu wfy KCf* H fcr^rs 
Sa«4 Ss>M ojw^-nwf* pojM*r fCEt™**?^ f«ftv?«s h& sJas y»*< an &matemm. 

w» of wtefM k* ttt^aww. Sefiw tt« aery e! iwjfii* t&r&BJSi irt$&wt mstc fe> ba 
fer^ijS! *&i*k am*, iswfcsihg fcrtstfuufew* SiSlswbj toy* in Swafc+rtowa, tt# ttt*Stog srf Wmi 

Packages and Ticket* on Sale Now! 
1-88W2-0091 | WoFroieSanfo.com 
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Print - Bowling Green Daily News - Newspaper Ad 



- Media Exposure 




Print - Family Magazine Clarksville (Nov) - Magazine Ad 
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ICE! at Gaylord Opryland - Media Exposure 




- Family Magazine Clarksville (Dec) - Magazine Ad 
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ICE! at Gaylord Opryland - Media Exposure 
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Nashville's Favorite 
Frozen Tradition is Back 

with an all-new theme! 




« GAY LORD OPRYLAND* 

November IS - January 2 

pdiA, <t#'n t*r^q yey y*y, Kfl* it bfto^j SmU k to*M 
JiHn yaw f»vw a* *h*n«im Urn th» t»W*y «tmfe,$t*t* 

timet l» Cwiin' l» TuvfH*. fteJk* iha *t«y »f t»w<«* fcvsris* 
ChrlibsM !f*d*fer» am* to fe« through titwk jc*m», BKkrf«a 
ft»8«fB»ififf wjSawtogttw top mSowkwtow,** m*tar»| 
of wsttet** ky Jwni, m4 Kris KifhaJt Sww 

Cfaus. H*ni c*«ri id i t»Mw (*uni4cl It*, OWtV 

E»itfMtwtiiKrl*IMi|b 

Lew** Umtjt^t tk# 0*ff Chkftxt* iHttwf ftRi w 

fill <<*!**»*; twaat*, B . 

thr««li| wf * tttmii iri tglwbtiltffeg <rvw «M tMftl 

1-863-672-0031 j WeFrMeS untax orn 



tiwutiilf tomtom* W y rw rf^vd* — >*w m*i r«<wywiphw*»fc,U& 4Mf»««*»» 




Print - City Scope - Magazine Ad 
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ICE! at Gaylord Opryland - Media Exposure 




ICE! at Gaylord Opryland - Media Exposure 




Print - The Tennessean - Poster Page 
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A Country Christmas - Media Exposur 




Nashville's Favorite Frozen Tradition is Back 

with an all-new theme! 




Olwr Santa.CBus 



41 GAY LORD OPRYI.AND" 

Now- January 2 

Oh you better watch out, you better not cry, you better not pout, we're telling you why: 
ICE!™ is bringing Santa to town! Join your favorite characters from the holiday classic, 
Santa Clans is Comin' to Town®, Relive the story of how our favorite Christmas traditions 
came to be through classic scenes, including Burgermeister outlawing toys in Sombertown, 
the melting of Winter Warlock's icy heart, and Kris Kringle becoming Santa Claus. 
Hand-carved in 2 million pounds of ice, it's the ONLY attraction like it in the USA! 

Holiday fun also includes: 

• Breakfast with Kris Kringle 
- Radio City Christmas Spectacular* starring the 

world-famous Rockettes* 

• Louise Mandrell's 'The Gift' Christmas Dinners Show™ 

• SNOW! - real snow, live reindeer, snow maze, snowball 
throwing range, snowman and igloo building areas and more! 

1-888-672-0091 | WeFrozeSanta.com 

Gaylonl Opryland kesort Magnolia Entrance 



Print - Birmingham Parent Magazine 




A Country Christmas - Media Exposure 
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« GAY LORD OP RY LAND* 

San®<CI§p 

November 19- January 2 

Oh you better mttfi out, you bettor not cry, you hotter not pout, we're tcBino you 
why: ICI!'*" ii brirt^rtg Santa to towrtf Join your favorita charactera from tha holiday 
ctawic, Sam* Cimia it Comin' to Town*. fiaSv* tho «ory of how our favorite 
Chrbtma* traditions camo to ba throush classic stenas, including 8t»flemwiiter 
outlawing toy* in Sombartown, the malting of Winter Warlock's icy titart, am) Krw 
Kringfa bwoming Santa Clau*. Hsmt-carysd in 2 wifliofl pourids of i«, it's the ONLY 
altratfionlke iimthaUSAI 




Print - Knoxville News Sentinel 



NES 



A Country Christmas - Media Exposure 




Print - Memphis Parent Magazine 
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A Country Christmas - Media Exposure 




Nashville's Favorite f rozen Tradition is Back 

with an all-new theme! 





II TOM 



<jt GAYLORD OPRY LAND 
featuring 

Santa CI^US 

Now - January 2 

615-871-6169 I WeFrozeSanta.com 

Gaylord pry land Resort Magnolia Entrance 



*Saib Clais is dm' toTmi" €> 19H renewed 1998 (tossic Haiti. aC Chra&f nii« »iv>jk.bik)c<Iw 
nlK'a we tahfaiata ol anrt c-f yiighted by (tass'c hWlq UC €■ The Coca-Ola Cffnjuny Al nghtt imve-1 




Print - Memphis Commercial Appeal 
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A Country Christmas - Media Exposure 




«CAYLO*» OPHYUND* 



i*C«min!t»Tewnl v 
Now- January 2 

is brings^ Satfla to sswnl tMn yflt* iavoffia cfursc&fs from ih» hoiiilay daisfc, Saata 
K»m ht Corals' Is T«w«*. R«6v» IK Mwy of how our lavw'as Cmm>t tr«#t»ni turn 
la fc» tteotagS) classic $cs(!fli, Ineierfiftg 8uf$*!ms*iKter Krifevsing Jsys iff Ssmbefiows, 8v« 
msiting el Wimaf W«Tfeck's icy bMrt, artdKrts Krsogis bscomte? Sarta <tow. Hift0-camd 
id 5 mtton *u«l> si k«. *Y Ui» WAV aflrattlon 1*9 « in the USA1 



Packages mi tickets on sale now! 

I Wefroi»S»iitj.com 
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Print - Chattanooga Times 
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A Country Christmas - Media Exposure 




Leisure Group Sales - Brochure 
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(Signage 
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ICE! at Gaylord Opryland - Collateral/Signag 




Hotel Duratran - Cascades Elevator 
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ICE! at Gaylord Opryland - CoIIateral/Signage 





Nashville's Favorite 
Frozen Tradition is Back 

with an all-new theme! 



*GAYtO*D OP&YtANO' 

Sant«C13us 

(tCsmln »T<>wit!' 
November 19 • January 2 
For tickets nnit Information: 

MtnemuttiAm 

WefnaeSawsuimi 




Hotel Duratran - Magnolia Lobby 




ICE! at Gaylord Opryland - Collateral/Signage 




- Collateral/Signage 




Pole Banner 



: m ICE! at Gaylord Opryland - Collateral/Signa 
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ICE! at Gaylord Opryland - Collateral/Signage 




f\ Nnvcinbor 19 - Jmuiiiry 2 
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Exterior Pole Banners Magnolia Drive - Near Main Hotel Entrance 
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ICE! at Gaylord Opryland - CoIIateral/SIgnage 



Nashville's Favorite 
Frozen Tradition is Back 

with an all-new theme! 




ifCAYlOK.0 OPHYlANCf 



Santf.CIduS 



i ■ JM -~"t 
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Nov.19 - Jan. 2 

Magnolia Drive. Near Main Entrance 

WeFrozeSanta.com 



NES 



Nashville's Favorite 
Frozen Tradition is Back 

with an all-new theme! 




.lOAYlORO OPRYUNU' 



Sant?,CI3us 




Nov.19 - Jan. 2 

Magnolia Drive, Near Main Entrance 

i; WeFrozeSanta.com 



Nashville's Favorite 
Frozen Tradition is Back 

with an all-new theme! 




«CAYtOKD OPHYlANir 1 

Santf.Ciaus 




Nov.19 - Jan. 2 

Magnolia Drive, Near Main Entrance 
• - WeFrozeSanta.com 



Pole Banners - Opry Plaza 
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ICE! at Gaylord Opryland - Collateral/Signag 




Elevator Posters 




Ramon's Window Cling 
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ICE! at Gaylord Opryland - Collateral/Signage 
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ICE!™ is bringing Snntn to town! 
Now- Jan. 2,2011 
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Nashville's Favorite 
Frozen Tradition is Back 

with an all-new theme! 




.iCAYlORD OPRYLAND' 



SantiCldtiS 

hC«min*»T»«m' 



Evftnl Calendar St Hours; 
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NewemttK Decefnoer 




871-61G9 1 WeFrozcSiitita.com 



Rockettes Playbill - ICE! Ad 
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A Country Christmas - Collateral/Signage 




8 Panel Rack Brochure 
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ICE! at Gaylord Opryland - Electronic Exposure 
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ICE! Event Webpage 



NES 






ICE! at Gaylord Opryland - Electronic Exposure 
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Don't Miss OMt OrM Country Christmas 
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Email Blasts - December 21, 2010 
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ICE! at Gaylord Opryland - Electronic Exposure 
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Email Blasts - December 29, 2010 
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ICE! - Added Value - Collateral/Signage 



Nashville's Favorite 
Frozen Tradition is Back 

with in all-new theme! 




Santa.Ciaus 



, November 19 - January 2 

KipMt r ft**. *r"t>** 




Fortlckfltmnd information: 




General Jackson Window Cling 



ICE! - Added Value - Collateral/Signage 
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Art** 





s Favorite 
Frozen Tradition is Back 

with an all-new theme! 




of GAYLORD OP R VIAND' 
fwttiring 

November 19 - January 2 

Magnolia Drive, Hear Main entrants* 

For tickets and information: 

615-871-6169 or ext. 16169 I WeFrozeSanta.com 
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Poster 22 x 28 - Gaylord Opryland TIS 
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ICE! - Added Value - Collateral/Signage 




Nashville's Favorite 
Frozen Tradition is Back 

with an all-new theme! 




Now- January 2 



FottSckats and ln(orm«llon: 



Introducing SNOW!'" 
at Gaylord Oprytand 
Now - January 2 

MtJfM&l Drfa tfeit Mt*fl CA»TJSt4 
■ iHOWU*p*ritntHrKtiid*ii 
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HtS^f Art* ^> Uw-i^ WM.tM-p 
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Poster - General Jackson Victorian Theater 
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ICE! - Added Value - Collateral/Signage 



NES 



Nashville's Favorite 
Frozen Tradition is Back 

with an all-new theme! 




\f For tickets anil information: 
Mb 8/1 MM I WfhozpSinU ioi.i 
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Poster 22 x 28 - Opry Plaza 
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ICE! - Added Value - Collateral/Signage 




Oh yiiu IikIIi ' V . .1 f t ii i; ,1, vnu !)■.:!! i r it cry, *8 
yuii k'l'.cr ii..'! /icmi. iVii'ib Mlmii yi. v.hyi 

ICE!'" is bringing Santa to town! 
Now -Jan. 2, 2011 

Gsylord Oprylmds pipuls' ICE! ttent rct-j-ns agi n ths yesi w.!h en 
all-new Attraction. Celebrate the 40lh anniversary of the holiday classic, 
Stmt Qua it Cumin' tt Towk* with en interactive world of colorful ice 
sculptures, Relive the story of how our favorite Christmas tradition* ceme 
to be through clossi'c scenes, including Burgermeister outlawing toys in 
So-beilo*n, ihj i»eS.i-g o' Winter Waikicki i:v near! enj Kris Krirglc 
becoming Sorts Cfsas. All ti end-carved in 2 miHton pounds of icef It's the 
ONLY attraction I Ve n m the USA and orly at Gay'ord Onrylandl 




Nashville's Favorite 

Frozen Tradition is Back 

with an all-new theme! 




« G AY LORD OPRYI.AND* 



iMturlns 

Santf.CIdus 



Event Calendar & Hours: 




15-871-6169 1 WeFrozeSanta.com 



Hall of Trees Program Ad 



ICE! - Added Value - CoIIateral/Signage 




AMERICA'S FAVORITE 
HOLIDAY SHOW 




CHASE O 



GRAND OLE OPRY. HOUSE 
N0V.19-DEC.24 

THRILLING FAMILIES FOR MORE THAN 75 YEARSI 



FOR TICKETS AND INFORMATION, 
CALL 61S-87I-6169. 

CfiiistmBsAlGaylorilOpiyloHilconi 




Nashville's Favorite 
Frozen Tradition is Back 

with an all-new theme! 
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Nov, 19 -Jan, 2 
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For tickets and information: 

(,■!!) 8/t filC'J | VMwnS.Hrt.UOIII 



Christmas Table Tent 
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Hospitality Usage Summary 




Hospitality Element 


Quantity 


Status 


ICE! Tickets 


90 


Distributed to Partner for Use 


RCCS Tickets 


30 


Distributed to Partner for Use 


ICE Tickets 


30 


Distributed to Partner for Use 


Dinner Show 


25 


Distributed to Partner for Use 


Room Night 


25 


Certificates Sent to Partner for Use 


Parking Passes 


25 


Certificates Sent to Partner for Use 
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# Thank You 
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* 1 



for another 
Great Year! 
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2011 Lighting Ceremony 
Sponsorship Recap 
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Presented to: Teresa Corlew 



Recap Objective 



• Recap Objective: 

- To provide NES a comprehensive business review of the 
total partnership with Gaylord Entertainment. 

- To provide validation of the program deliverables through 
inclusion of program element samples. 




Executive Summary - Lighting Ceremony 



Term: 

- January 1, 2010- December 31, 2012 
Sponsorship Fee: 

- Trade - sponsorship lease value of transformer - approximately 
$6,120 per year 

Gaylord Responsibilities: Designate NES as the Presenting 
Sponsor of the Lighting Ceremony. 

- NES to be included in the following presenting sponsor level 
marketing/media elements: 

• On-Site Exposure 

• Collateral/Signage 

• Electronic Exposure 

• Tickets & Hospitality 

NES Responsibilities: 

- Provide Gaylord free use of a NES transformer during Gaylord 
Opryland's "A Country Christmas" 



GAYLORD ENTERTAINMENT 



i Lighting Ceremony 



Marketing Evaluation Overview 



• Using various resources Strategic Alliances has developed a 
method to provide an overall value assessment of the benefits 
delivered to a partner in return for their investment. 

- Tangible Benefits - refer to the quantitative benefits in a package, both 
measured and non-measured, such as advertising in a program book, print 
or broadcast media and sponsor ID on a sign or ticket. 

- Intangible Benefits - the qualitative benefits that a sponsorship delivers, 
such as borrowed imagery, audience loyalty, prestige of property, category 
exclusivity and degree of sponsor clutter. 




GAY LOUD ENTERTAINMENT 



Marketing Evaluation Overview 



• The marketing evaluation is divided into two sections: 

- First section includes a summary page including: 

• Total Value of Benefits received from the contractual program 

• Total Value of Benefits received from the "Added Value" assets 
received over and above the contracted marketing elements Return on 
Investment for entire program 

- Second section provides the detail of the Benefits received including a 
listing of all marketing elements and their value. The element categories 
include: 

• On-Site Exposure 

• Media -TV, Radio, Print, Magazine 

• Collateral/Signage 

• Electronic Exposure 

• Hospitality 




GAY LOUD ENTERTAINMENT 



Marketing Evaluation - Summary 



• Total Partnership Value 



Event 


Tanaible Value 


Intanaible Value 


Total Hospitalitv 


Total Sponsorship Value 


NES "A Country Christmas" Lighting Ceremony Presenting Sponsorship 


$3,517 


$3,517 


$3,450 


$10,485 


Total Sponsorship Value 








$10,485 






SIES Trade Investment - Lease Value of Transformer 


56,120 


Return on Investment for Sponsorship Program 


1.71 




GAY LOUD ENTERTAINMENT 



Marketing Evaluation - Detail 



Market™ Element 


Ouantitv/lmpressions 


Description 


Sponsor 


Formula 


Value to NES 








Inclusion 






Onsite Exposure (logo inclusion): 






Signage on Stage 


5,000 


Sign on Stage at Lighting Ceremony 


Logo 


5,000 x 75% x .03 


$113 


Signage next to stage 


5,000 


(2) Stand alonge signs in front of stage 


Logo 


5,000 X 75% X .03 


$113 


= our Winds Digital Signage 


371,266 


Digital screens throughout Gaylord Opryland & 
In-room Channel 19 


Logo 


371,266 x 25% x .01 


$92f 


Total 




$1,153 




Collateral/Signage Exposure 






_ogo on VIP grand opening night invitation 


800 


Invitation to VIP Guest List 


Logo 


800 x.01 


$8 


3 Panel Brochure 


50,000 


Distributed at Travel Centers and in package 
inquiries 


Logo 


50,000 X .01 


$50C 


22 x 28 Event Posters 


371,266 


Signs inside hotel 


Logo 


371,266 x 50% x .01 


$1,856 


Total 










$2,364 




GAYLORD ENTERTAINMENT 



Marketing Evaluation - Detail 



Hospitality 






10 tickets to ICE! at Gaylord Opryland 


10 






10 X $24.00 


$24C 


15 invitations to opening night 


30 






30 people x $83 


$2,490 


3 Rounds of Golf, Gaylord Springs Golf Links 


8 






8 Rounds x $90 


$72C 


Total 




$3,45C 










Tangible Total 




$3,517 


ntangible Total 




$3,517 


Hospitality 




$3,450 


Total Value to NES 




$10,485 


Grand Total Value of Sponsorship 




$10,485 




GAYLORD ENTERTAINMENT 



l Program Elements 



r 



On-Site Exposure 



Lighting Ceremony - On-Site Exposure 




Lighting Ceremony - On-Site Exposure 




Lighting Ceremony - On-Site Exposure 




4-Winds, Opryland Lobby Plasma Screens & In-Room Channel 19 

GAY 



LORD ENTERTAINMENT' 
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Collateral/Signage 




Lighting Ceremony - Collateral/Signage 
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8 Panel ACC Brochure 
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Lighting Ceremony - Collateral/Signage 




Hospitality Usage Summary 



Hospitality Element 


Quantity 


Status 


Tickets to ICE! at Gaylord Opryland 


10 


Distributed to Partner for Use 


Event tickets to opening night - each invite valid for two 


15 


Distributed to Partner for Use 


Rounds of Golf, Gaylord Springs Golf Links 


8 


Certificates Sent to Partner for Use 




GAYLORD ENTERTAINMENT 



Thank You 
for another 
Great Year! 



Contact Information 



Tiffany Robinson 
Partnership Account Manager 
Strategic Alliances Department 
Gaylord Entertainment Company 
One Gaylord Drive 
Nashville, TN 37214 
615-316-6861 Direct Line 
trobinson@GaylordEntertainment.com 



GAYLORD ENTERTAINMENT 



